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Cozy up! It’s tIme to plan!

W 
hat are the specific unique 

qualities that make your business 

stand out from your competition? 

You know, those things that make 

you tick, the exciting, life-giving essense of what 

gets your fans’ attention and turns them into loyal 

customers. Let’s focus on those things, and use that 

special magic that makes your brand your brand to 

inform every interaction you have with your tribe. 

THAT, my friends, is your VOICE. The worksheet 

here will show you how you can start to think about 

and refine that voice with clarity and consistency!

N
ow let’s talk about TONE. This aspect 

of your Content Strategy is vital to 

communicating with your tribe with 

authenticity. As you can see from the 

worksheet activity, Voice is something that you can 

set once and refer to forever. It’s always the same. 

With Tone, though, what you’re thinking about here 

is how to use your voice in CONTEXT. What is 

the situation? Are you selling something? Are you 

teaching or providing new information? What about 

informing your Tribe about something difficult, like 

a delay in expected product turnaround, or someone 

they’ve worked closely with who’s now leaving your 

company? Come up with the tone you want to use for 

as many different situations as you can think of now, 

and you can refer to it when the situation arises—

think of how grateful you’ll be that you sat down and 

thought about this beforehand, and you don’t have to 

make these decisions in the moment. Your future self 

just gave you a big giant high five!

your Brand’s 
    Voice + tone



FIND YOUR VOICE: Finally, make another list of 
attributes to check against in your writing. This list is 
for the things you DON’T want to bring to mind when 
communicating with your tribe. This could be things 
like “preachy”, “corporate”, or “know-it-all”. Create  
the same amount as you have in your good column.

FIND YOUR VOICE: Now, use your answers above to 
create a list of qualities that you’ll keep in mind about 
your brand whenever you write your content. Things 
like “informative”, “cheerful”, or “approachable” 
could work. List at least 10 attributes, and make these 
positive! Your tribe thinks you ROCK, and you do!

DEFINE YOUR VOICE: What makes your brand special and unique? List out all of the qualities that set you apart 
from your competition. It’s a good idea to reach out to some of your customers if you get stuck here—their answers 
may surprise you!
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NEED MORE HELP WITH THIS? PICK MY BRAIN!
Having trouble defining your tribe, finding your voice, or setting the tone? I’m available for coaching sessions. 
Go to jluxdesigns.com and sign up for my email newsletter and register to reserve an hour session for  detailed 
help with your specific Content Strategy needs. 



February’s Theme:

NOTES:

February 2019

“your customer doesn’t care how much you know until 
they know how much you care.” —damon richards
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Monthly Calendars
SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

31 1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30
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